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Editorial
Nurses have the burden of practical work, administrative work, and 
dealing with patients, families, supervisors, paramedical and other 
personnel. That makes the nursing profession a stressful, hard and 
complicated job. Low salaries, negative work environments and 
other related factors affect nurses’ intentions to remain in their career 
field. More nurses than expected have left the profession in recent 
years. The result is a large nursing shortage, which reduces quality 

of care and increases costs. Internal marketing programs in nursing 
schools, faculties, hospitals and other health care organizations are 
recommended in order to help increase job satisfaction and employee 
retention, and to enrich the work environment by having employees 
who truly enjoy their profession. Further research is encouraged 
regarding marketing programs for the nursing profession.
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